
	
REM 102 Activity 2 Facebook Lead Generation Advertising  

 
Learn how to place a Facebook and Instagram Lead Generation 
advertisement.  
 

1. Go to Facebook Ads Manager

 
 

2. Click “Create” 
3. Highlight “Create New Campaign” and Select “Lead 

Generation” 

 
4. Select your Daily Budget then click “Continue” 



	
 

 
5. Name your Ad Set and choose the page you are advertising 

with 
 

 
6. Choose your audience, age, and other demographics. Save the 

audience for future use. Set placements to automatic 



	
 

 

 
7. Schedule your ads to run continuously or for a determined 

amount of time. 
 

 
8. Create an “Ad Name”. Link your Instagram page and choose 

“Single Image or Video” 



	

 
9. Upload your image for the ad. A sample is below: 

 

 

 
10. Insert your Text, Headline, and Link 



	

 
11. Click “New Form” 

 

 
12. Put your offer in the “Headline” 



	
 

 
13. Add your questions for your database (CRM). Never ask more 

than 3-4 questions. 



	

 
14. Add your Headline, Description, and Website Link 

 



	
15. Make sure everything is the way you want it and then click 

“Confirm” 

 
16. Check for ad results on your page under the “Ad Center” tab 2 

to 3 times a day minimum. 

 
17. Review the Overview and see if there are new leads 



	

 
18. Click on “Download New Leads” 



	

 
19. Click the Download Link for a CSV or XLS file  



	

 
20. Put each new lead into your CRM. Call and send the 

information promised immediately.  
21. Put lead on a follow up plan and continue to follow up. 

 


